
Situation

For years, the NFL monitored the privacy arena to ensure that the organization’s privacy 

practices were consistent with national and state privacy laws. David M. Proper, Senior 

Media Counsel at the NFL, is the person responsible for the NFL’s web-based privacy 

practices. He felt that the NFL and its clubs maintained good privacy practices but could 

be more efficient if all of these entities adhered to a common set of privacy standards. 

One club’s potential privacy error could impact the entire brand’s reputation. Yet because 

each site was independently owned and operated, Mr. Proper knew he faced several chal-

lenges in getting each club to adopt a uniform privacy practice. 

Mr. Proper wanted the NFL to stand out in the industry and adopt the best privacy prac-

tices -- his team made privacy a top concern in 2006 and decided to involve TRUSTe, a 

third party expert specializing in helping organizations fine tune and standardize their 

privacy practices. Involving TRUSTe would not only ensure conformity with a single 

privacy practice, but would also give Proper’s team a certain degree of credibility when 

asking the clubs to adopt more privacy-centered practices. In addition, the clubs could 

display TRUSTe’s reputable “Web Privacy Seal” to instill confidence in customers making 

ticket or merchandise purchases online.

 

certification

The NFL and its clubs worked with TRUSTe to certify 44 of the NFL-related sites.  During 

the certification process, TRUSTe presented each club site with a customized site find-

ings report. This report included actionable changes for adherence to TRUSTe’s program 

requirements, as well suggestions for improving site visitors’ experiences. TRUSTe worked 

closely with each NFL club to help address and resolve any open issues. Once certified, 

each club was awarded TRUSTe’s logo to display.

Results

As the first sports league to become TRUSTe certified, the NFL has led the sports 

industry by making privacy a top priority. As of December 2006, TRUSTe has executed 

the certification of 44 of the NFL’s sites. Through certification and monitoring, TRUSTe 

verifies that all of the NFL’s club sites stay consistent with program standards. Equally 

important, TRUSTe ensures that each autonomous club site, with its differing business 

processes and marketing objectives, is consistent with one uniform privacy practice.

In addition, the use of TRUSTe’s “Web Privacy Seal” has been an invaluable marketing 

tool for the clubs. Many believe that customers feel more comfortable making ticket 

and merchandise purchases online when seeing the TRUSTe seal. During the checkout 

process, customers appear more willing to share their accurate personal information and 

provide transactional information knowing of the NFL’s exceptional privacy practices.

about truste

TRUSTe helps consumers and 

businesses identify trustworthy 

online organizations through its 

Web Privacy Seal, Email Privacy 

Seal and Trusted Download 

Programs. TRUSTe resolves 

thousands of individual privacy 

disputes every year.

With TRUSTe certification, we feel more comfortable knowing 

that all of the NFL’s club sites are consistent with a uniform 

privacy practice. This mitigates the risk of a single uninten-

tional misstep harming the reputation of the NFL. In addition, we 

believe TRUSTe seals have positively impacted our online market-

ing efforts. 

– David M. Proper, Senior Media Counsel, NFL
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seals to assure customers 

One-on-one consulting with written recommendations for bringing your web practices 

and privacy statements (s) to compliance with best practices. 

TRUSTe performs a thorough Web site audit and review of each domain to ensure your 

privacy statement accurately discloses data collection activity on each Web site and is 

consistent with the latest privacy legislation.

License to display TRUSTe privacy seals for one year 

Displaying TRUSTe seals builds confidence for consumers and drives revenue by letting 

your customers know that they can trust you with their personal information.

services to stay compliant 

Twice-a-year MAXAMINE Web site scanning 

Avoid potentially damaging mistakes with our periodic spot checks that can identify 

possible privacy issues before they become problems.

Unlimited on-going customer dispute resolution 

TRUSTe offers unllimited on-going customer dispute resolution services via our 

Watchdog system. Mediation to reach satisfaction builds trust through third-party 

accountability.

Alignment with current California and national privacy standards 

TRUSTe keeps you up-to-date on local, national, and international privacy standards. Our 

seal programs evolve as customer, industry, and regulatory expectations change.

member benefits to stay ahead 

	 • 	 Discounts to privacy conferences and free networking luncheons

	 • 	 Monthly privacy and policy email newsletters and resources

	 • 	 A dedicated privacy client services manager who understands  

		  your business

	 • 	 Up to five complimentary memberships to the International  

		  Association of Privacy Professionals (IAPP)

	 • 	 Participation in cutting-edge privacy initiatives

contact us 

TRUSTe 

55 2nd Street 

2nd Floor 

San Francisco, CA 94105 

415 520 3400 tel 

415 520 3420 fax

www.truste.com


